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Abstract: On one hand the article gets the operating situation of WeChat subscription of libraries of Project 985
universities and makes an overall comparison. On the other hand the article analyzes the operation characteristics of
WeChat subscription of Tsinghua University Library Beijing University Library and Nanjing University Library from the
aspects of situation of information push and user feedback. It is found that the libraries of Project 985 universities attached
great importance to the construction of WeChat subscription and some of them have features in the WeChat
operation. Reading room seat inquiry and booking online reading personal libraries and other functions will give users
convenience. It is considered that the period of winter and summer vacation is the “golden period” that the university
libraries need to grasp to attract attention of the WeChat subscription.
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